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VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff www.vivalearning.com

Keep the Buzz and Momentum Going

Take advantage of Viva's high traffic and fast-growing audience.

Home Page @ Top Premium Ad

\ (All Pages - 800 x 100 pixels)
600,000 annual impressions per ad
spot; 5 ad spots

“VIVALEARNING"

free Online Dental CE | @

: Home Page Slider - Slots 1 thru 5
(400 x 169 pixels)
300,000 annual impressions per ad slot;
5 ad slots

@ Right Premium Ad

‘ (400 x 200 pixels)
‘ 600,000 annual impressions per ad
spot; 5 ad spots

RRERAEE

@ Left Side Ad - Slots 1 thru 10
(200 x 140 pixels)
3,000,000 annual impressions per ad
slot; 10 ad slots

Website Monthly Stats

« 250,000 page views

+ 40,000 visits

« 18,000 unique visitors

+ 2,800 new sign-ups

« 9,000 reserved seats

- 30,000 webinars viewed

+  85% United States visitors

@(VIWLEARNING“” www.vivalearningllc.com 2



VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff

Inside Page (All CE Classes)

TVIVRLEARNING” o A

free Online Dental CE E

s v, sty

www.vivalearning.com

When searching all content

@ All Content Top Banner Ad
(650 x 100 pixels)
120,000 annual impressions per ad spot;
5 ad spots

All Content Banner Ad #2

(650 x 100 pixels)

120,000 annual impressions per ad spot;
5 ad spots

(6)
@

All Content Banner Ad #3
(8)

(650 x 100 pixels)
120,000 annual impressions per ad spot;
5 ad spots

All Content Banner Ad #4

(650 x 100 pixels)

120,000 annual impressions per ad spot;
5 ad spots

www.vivalearningllc.com 3



VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff

www.vivalearning.com

Inside Page (All CE Classes - Category Search)

T VIVALEARNING"

Online Dental CE  [@]
free oninepemace [0}

N vt fimmieg Pt Lbrary  Frodact eiems, (Bl figs  Prding s

= Pr_"g.‘?ﬁ__ o VERTRAST W VERY smAE o VERYSTRONG
v | Basarved Seotn | b Uy | Cartit

Live ana

Sch Hanimi 5 Live Websnary: 336 On-Damand; ¥ Pedchats; 131 Totuoisls: 169 Chiaical Tips
e L S Bl B0 AT FOu aIh [
. .

wct Hantatonn B [y o g

Upcoming Free Live Wabinar Schedule - Eam imeractree CEU

R oEE F

When searching a specific category

\ @ Category Top Banner Ad

(650 x 100 pixels)

Annual impressions dependent on
category

@
Category Banner Ad #2

(650 x 100 pixels)
Annual impressions dependent on
category

When in a category classroom page

Inside Page (Classroom)

IV i

AM™ Hualth Care Academy

1) —
Classroom Right Side Ad

(195 x 80 pixels)

Included with Category Banner Ad

@ VIVRLEARNING™

TVIVRLEARNING™ IRV ... | . . |

Online Dental cE  [@] ADA CERP*
free guinspsumce 18 _
AN CE Clasnes il Prbcasls  Prodes fimmiems  Pobm Uy Prododt Reveees  (Beial Fipm  Pemders Exmmss. @ Sawch ]

My Traiing Aoty Classroom Vit Product Library: GE Americs &

One and Done: A Universal Composite for the Restorative Dentist

www.vivalearningllc.com 4



VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff www.vivalearning.com

SVIVALEARNING®

free Online Dental (E«E @

arm: live, Intaractive and

When accessing the following pages:

- Reserved Seats, In Queue, CE In Progress,
CE Completed, Podcast History, Viewed
Tutorials, and Edit Profile

@ Training Activity Ad

) S ———

FE.MAX ZICAD"  swcom sees noted 0 soof

St &
| Burabity

Z : - :
sk s ot = - " (650 x 100 pixels)
e SEES 40,000 annual impressions per ad spot;
5 ad spots
E

NSK  THE NEW S

ELECTRIC

When logging in and reserving seats

TVIVRLEARNING™

free onine Denaice ADA CERP"
EaTn BV, INMETactive and BHT-Etuy 7

CHNLE CONUNAING FOUSELON Credits
@ . 3 - | CrT———————— a ]
Login / Reserve Seat Ad P ———
(370 x 210 pixels) | e ——

Lty RS B VI (AT B Wi s

Login Page Monthly Stats

« 18,000 logins / reserved seats

+ High visibility

+  Premium placement

Limited to 2 rotating ads -

Y TetricEvo Line

[ SeaWhat the
o b Exparts Ata Saying

WATCH VIDEQ

W i un Wiy Schuichuly
iy —

* Displayed on Login and Reserved Seat pages.

@/VIWLEARNINGTM www.vivalearningllc.com




POST-EXAM AD

Target Audience: Dentists/Staff

Take advantage of one of the highest lead generation tools offered
by Viva! You get the dentist’s undivided attention and your ad is the
ONLY ad displayed on the page.

Congratulations! You've earned CE credit.

Special Offer to our valued Viva Learning members!

Aclive Biosilicate Technology allows BioRool RCS to give you a light seal
with single cone obturation. Get your free sampie today!

S i s

Wi

—= Post-Exam Ad

After a dentist completes and submits
the webinar exam for CE credit, the
Post-Exam Ad and Special Offer is

BioRoot™ RCS
s FST-SFE - EFECTNE

prominently displayed at the top of
the exam results page.

Request Free Sample p =
{opens in new tab)

Protect the Pulp Using Bioactive Materials
Exam Grading

orrect!
orrect!
orrect’
orrect’

Folf sl sPalel
ESEE R
R E G oM
2.3.5:5.3
onnnn
o

rrect!
Grade: 100%
Congratulations!

Your score is sufficient to complete this class.
For your review we've highlighted the correct answers in the exam below.

Q1. The primary pulpal irritants are
a. Bacteria

b.  Trauma

c. AandB

d. Mone of the above

L Call-to-Action

You get the names and emails of all
opt-ins in real time and at the end of
each campaign you will receive all the
leads in a spreadsheet.

www.vivalearningllc.com 6



POST-EXAM EMAIL

Target Audience: Dentists/Staff

Automatically follow up with dentists who just completed your
CE webinar! Send product information, promotions and website
links to your hottest leads.

Post-Exam Email

After completing the webinar exam for CE credit, a custom email is immediately sent to the
dentist’s inbox.

Custom email includes:

« Subject line
« Product information

« Special offers

«  Web links o

vil Inbox (1) Subject Special Offer from ABC Dental — p—
Drafts To Me
| Templates

Thanks for participating in this ABC Dental sponsored CE
webinar. We hope you found the webinar educational and
L& Archives clinically relevant to your practice.

= Trash

[l Sent

SPECTAL OFFER TO VIVA LEARNING ATTEMDEES:

For a limited time only, when you purchase one ABC Flowable
Composite Intro Kit, you can buy one ABC Adhesive Luting Kit at
58% off! Visit our website for details and other promotions at
the link below.

View our promotions and product information at
Wl . abcdental . com/promotions

@yVI@LEARNINGW www.vivalearningllc.com



SPONSORED VIDEO ADS

Target Audience: Dentists/Staff

5 Reasons to include the Viva Sponsored Video Program in
your marketing mix:

You get the undivided attention of an engaged target audience
Over 90% viewability on all devices

Over 120,000 one-on-one engagement opportunities per year
Call to action button directs user to your web page

Video ad packages designed to meet your budget

= o] [@]

(O (\3/:
—
CE Webinar Evaluation Sponsored Video Ad CE Exam
(autoplay)

@‘(\}I@LEARNINGW www.vivalearningllc.com 38



CE MOBILE APP ADVERTISING

Target Audience: Dentists/Staff

Advertise in front of thousands of Viva CE mobile app users!

Strategic, high visibility ad placement!

» Ads are interspersed on class lists to
maximize viewer participation

- First tap shows details about your

product and special offer (//' o o
« Second tap sends out a follow-up , ‘NG
email with full details and links to

y w :
i . LEARNING™ |
your promotion | "'@mb”e Live CE

| Upcoming Live CE Webinars: (17) m
Show Reserved Seats Only

& Recreating Nature with CAD/CAM
Materials: Clinical Applications and
Esthetic Design

Karen Halpern

Sponsor: GC America

Tues Jan 22, 2019 at 6:00 PM (local)

1,300,000 annual impressions

GETITON

P> Google Play

La Bioactividad en la Odontologia
Restauradora: El siguiente paso en el
cuidado integral de nuestros pacientes
Dr. Delfin Barquero

Sponsor: Pulpdent

Thur Jan 24, 2019 at 6:00 PM (local)

#  Available on the

] App Store

Increasing Positive Outcomes for Light
o Cured Direct Composite Restorations
q Jﬁ Dr. Jeff Horowitz

3 Sponsor: GC America
B Tues Jan 29,2019 at 6:00 PM (local)

Reserved

Free Sample »

A NEW GENERATION
OF GLASS TONCMERS:

®

lonolux

@‘(“. ™
uVI@LEARNING www.vivalearningllc.com



TARGETED E-BLASTS

Target Audience: Dentists/Staff, Sales Reps

Cut through the Clutter with Viva’'s Email Marketing Program
Generate quality leads that turn into sales

One of the most cost-effective ways to connect with dental professionals and distributor sales
reps, Viva's direct email marketing program has a much larger impact on both immediate sales
and long-term relationship strength than traditional advertising methods.

Heraeus Kulzer

? = VENUS SMILE STORE Get Results!

- PENTRON
- ' « Choose your target audience:

That bites. 4
Dentists or Sales Reps

Whea your paSient breaks & tooth, Papiios’s Eluraieec” 46 posts can holp you
create o Ninal rastern ion Barll Rave 3 vady imponast apinbuiag:

« Thor Namunal mossius of dentin
*Tenocious core retemtion

* Radiegacity up b 400% of &
*Lielike rusuts

« Proven successful by many
majordental companies

This covid ba the break you'rs waling forl
Gove [ibre gy s

il ] . Industry-high open and click-
N 1 s et th rough rates
e vtk O Wide St o « Track and measure your email
e g e o e et campaign results through concise
| Biendeiin s | e-reports

- >80,000 dental professional opt-in
recipients

VIVRLEARMING” |

Email Blast Results

Statis!

.

« >7,500 retail sales rep opt-in
recipients

Average Open Rates

15.25% opens/emails

14.22% clicks/opens

«  9-12% for dental professionals

« 18-25% for retail sales reps

e '%utm_campaio-

(@r\]I@LEARNINGTm www.vivalearningllc.com 10
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3736 Bee Cave Rd
Suite 1-230
West Lake Hills, TX 78746-5378

pklein@vivalearning.com
vivalearningllc.com




