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2021 MEDIA KIT

DIGITAL
MARKETING

For CE webinars, podcasts, and other Viva e-learning opportunities,
see the 2021 Continuing Education Media Kit.



VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff https://vivalearning.com

Keep the Buzz and Momentum Going!
Take advantage of Viva’s high traffic and fast-growing audience.

et @ Top Premium Ad (800x 100 pixels)
‘ Displayed on all pages

900,000 annual impressions per ad
“VIVRLEARNING™ ol e e o 5 ad slots

free Online Dental CE ADA CERP: @
Eamn live, Interactive and seif-study dental continuing education credits - b - - —
. ' | Home Page Slider

Troning vus o * 0 B O

Displayed on home page

Features CE webinar, podcast, video, etc.
375,000 annual impressions per slot

5 ad slots
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@ Right Premium Ad (400 x 200 pixels)
\ Displayed on all pages
900,000 annual impressions per ad
5 ad slots

' dir Palishung v, Aquenis Povdes Sresmisg
Presaster: Bekusa Obroties, BON, BBA, TP
Kutrar

@ Left Side Ad (200 x 140 pixels)
Displayed on all pages
4,800,000 annual impressions per ad
10 ad slots

Key Viva Learning Stats:

« 450,000 page views/month
« 60,000 unique visits/month
« 50,000 webinar views/month
« 6,000 new accounts/month
« 15,000 podcast listens/month

@ VIVRLEARNING™ 2
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VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff

Inside Page (All CE Classes)

TVIVRLEARNING”

s v, sty

free Online Dental CE E

https://vivalearning.com

When searching content

@ All Content Top Banner Ad
(650 x 100 pixels)
200,000 annual impressions per ad
5 ad slots

All Content Banner Ad #2
(650 x 100 pixels)

200,000 annual impressions per ad
5 ad slots

(650 x 100 pixels)
200,000 annual impressions per ad
5 ad slots
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@

All Content Banner Ad #3
(8)

All Content Banner Ad #4
(650 x 100 pixels)

200,000 annual impressions per ad
5 ad slots
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VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff

Inside Page (All CE Classes - Category Search)
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Online Dental CE  [@]
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Upcoming Free Live Wabinar Schedule - Eam imeractree CEU
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When in a category classroom page

1) —
Classroom Right Side Ad

(195 x 80 pixels)

Included with Category Banner Ad

@ VIVRLEARNING™

IV i

AM™ Hualth Care Academy

https://vivalearning.com

When searching a specific category

@ Category Top Banner Ad
(650 x 100 pixels)
Annual impressions dependent on
category

@
Category Banner Ad #2

(650 x 100 pixels)
Annual impressions dependent on
category

Inside Page (Classroom)

T VIVALEARNING™

Online Dental cE  [@] ADA CERP*
free fhepemce U _
AN CE Clasnes il Prbcasls  Prodes fimmiems  Pobm Uy Prododt Reveees  (Beial Fipm  Pemders Exmmss. @ Sawch ]

My Training Acsity Classroem

One and Done: A Universal Composite for the Restorative Dentist

Vinlt Product Library: GC Amarics &
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VIVA PORTAL BANNER ADS

Target Audience: Dentists/Staff https://vivalearning.com

SVIVALEARNING®

free Online Dental (E«E @

arm: live, Intaractive and -

When accessing the following pages:

) S ———

- Reserved Seats, In Queue, CE In Progress,
CE Completed, Podcast History, Viewed
Tutorials, and Edit Profile

FE.MAX ZICAD"  swcom sees noted 0 soof
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@ Training Activity Ad

Z : i :
sk s ot = - " (650 x 100 pixels)
—" = - 90,000 annual impressions per ad
3 ad slots
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When logging in and reserving seats

TVIVRLEARNING™

free onine Denaice ADA CERP"
EaTn BV, INMETactive and BHT-Etuy 7

CHNLE CONUNAING FOUSELON Credits
@ . i A | T ———— a ]
Login / Reserve Seat Ad e —
(370 x 210 pixels) | e ——

Login Page Monthly Stats
} TetricEvo Line

WATCH VIDEQ
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« 25,000 logins / reserved seats

+ High visibility

+  Premium placement

Limited to 2 rotating ads -

* Displayed on Login and Reserved Seat pages.

@ VIVRLEARNING™
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TARGETED E-BLASTS

Target Audience: Dentists/Staff, Sales Reps

Cut through the Clutter with Viva’'s Email Marketing Program

Generate quality leads that turn into sales

One of the most cost-effective ways to connect with dental professionals and distributor sales
reps, Viva's direct email marketing program has a much larger impact on both immediate sales
and long-term relationship strength than traditional advertising methods.

KULZER

Are your
patients and staff
protected?

Aerosols Risk

Ema

W 0OCTORS CHODSE THEIR OPPORTUNITY IN THE “IN THIS TOGETHER' PROGRAM &

il Blast Results

Your doctors still have time to save on

eszantial equipment
for their affices with these Midmark promotions. But don’t
let them walt toe long-offers expire June 30. 2020,

pathoy

% Option L: Improve Safety in
I Instrument Procassing

e o
-

Statisticy

15.25% opens/emails

14.22% clicks/opens

" '%utm_campaio-

@ VIVRLEARNING™

Get Results!
« Choose your target audience:
Dentists or Sales Reps

« Proven successful with over 600
e-blast campaigns to date

+ Industry-high open and click-
through rates

- >80,000 dental professional opt-in
recipients

« >7,500 retail sales rep opt-in
recipients

Average Open Rates

«  9-12% for dental professionals

« 18-25% for retail sales reps
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SPONSORED VIDEO ADS

Target Audience: Dentists/Staff

5 Compelling Reasons to include the

Viva Sponsored Video Ad in your marketing mix:

You get the undivided attention of an engaged target audience

Call to action button directs users to your web page

Video ad must be viewed to completion in order to proceed to exam
Video ad packages designed to meet your budget

Proven successful with over 300 campaigns to date

gfs,c% Froudly Fresents

TheraCem - The Next Generation Cement

\‘ / i . . - . % .
see What a“ the HY I Dual-cured, calcium and fluoride-releasing, self-adhesive cement

Would you like a free sample of TheraCem?

(A you will be directed to C

\fter your selection o CE exam)
Yes, I'm interested! No thanks.
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CE Webinar Evaluation Sponsored Video Ad
(autoplay)

@ VIVRLEARNING™
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CE Exam
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SPONSORED SURVEYS

Target Audience: Dentists/Staff

Get the data you need to make the right marketing decisions!
Target prospects who are ready to buy!

s & Inbox (1)

~| Drafts

| Templates

M, Sent

LB Archives

Z Trash

Question 1 \L .

“ -
4 Question 2 L
H Question 3

sl
Are you considering "printing" surgical
I guides in your office?

Yes, within the next
I : 6 months
Not sure, need to : .

Follow-up Email to Prospects

subject Surgical Guides Made in Your Office with Precisez
To Me
More and more dentists are fabricating surgical guides in their office,

Why? Because, it saves time and moeney and streamlines your
Implant cases.

For & Imited time, new custemers are eligible for a 15% discount on
the PreciseZ, one of the best-rated 3D printers available. Special
offer ends December 31st

Order now

D load e-book to learn more

Contact our salks department
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CE Webinar

Evaluation

@ VIVRLEARNING™

Reach High Quality Prospects!

Survey questions are specifically
tailored to fit your marketing strategy

Identify potential customers based on
their responses

Boost sales by engaging prospects
with your custom follow-up emails

Optimize your marketing strategy
based on aggregate survey data

Survey must be completed in order to
proceed to exam

Survey responses are
compiled and sent to
you as aggregate and
demographic data.
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Survey CE Exam
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POST-EXAM AD

Target Audience: Dentists/Staff

You get the dentist’s undivided attention and your ad is the ONLY ad
displayed on the page.

Congratulations! You've earned CE credit.

Special Offer to our valued Viva Learning members!

Active Biosilicate Technology allows
with singie cone obturation. Get you

o give you & tight seal
oday!

pie ¢

'8 Y KEEP YOUR . - :
& ENDO M

—= Post-Exam Ad

After a dentist completes and submits
the webinar exam for CE credit, the
Post-Exam Ad and Special Offer is

BioRoot™ RCS

Request Free Sample p =

{opens in new tab)

Return to Classroom Page p

Protect the Pulp Using Bioactive Materials

Exam Grading

ooooo
&
o

Grade: 100%

Congratulations!

Your score is sufficient to complete this class.
For your review we've highlighted the correct answers in the exam below.

Q1. The primary pulpal irritants are
a. Bacteria

b. Trauma

c. AandB

d.  None of the above

Q2. The Epworth Sleepiness Scale, (E55) screens for patient sleepiness.
a. True

b. False

@VIVALEARNING”

prominently displayed at the top of
the exam results page.

Call-to-Action

You get the names and emails of all
opt-ins in real time and at the end of
each campaign you will receive all the
leads in a spreadsheet.
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POST-EXAM EMAIL

Target Audience: Dentists/Staff

Automatically follow up with dentists who just completed your
CE webinar! Send product information, promotions and website
links to your hottest leads.

Post-Exam Email

After completing the webinar exam for CE credit, a custom email is immediately sent to the
dentist’s inbox.

Custom email includes:

« Subject line
« Product information

« Special offers

«  Web links o

vil Inbox (1) Subject Special Offer from ABC Dental — p—
Drafts To Me
| Templates

Thanks for participating in this ABC Dental sponsored CE
webinar. We hope you found the webinar educational and
L& Archives clinically relevant to your practice.

= Trash

[l Sent

SPECTAL OFFER TO VIVA LEARNING ATTEMDEES:

For a limited time only, when you purchase one ABC Flowable
Composite Intro Kit, you can buy one ABC Adhesive Luting Kit at
58% off! Visit our website for details and other promotions at
the link below.

View our promotions and product information at
Wl . abcdental . com/promotions
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3736 Bee Cave Rd
Suite 1-230
West Lake Hills, TX 78746-5378

support@vivalearning.com
vivalearning.com
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